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Workshop Overview

The changing of geo-political boundaries across 
continents, the unprecedented shifting of socio-
cultural demographics produced by the ongoing 
explosion of urbanization across the world and the 
current economic crisis –everywhere- generate 
new conditions that call into question traditional 
methods of artistic and architectural intervention 
in the city.  These intensified geo-economic and 
political dynamics begin to foreground once more 
the tensions between the formal and the informal, 
the top down totalizing institutions of land use and 
development at the scale of the metropolitan and 
bottom up agencies of social activism at the scale 
of the neighborhood.

The complexity of these social, political and 
economic forces continues to generate global 
and local zones of conflict, where the drama of 
these collisions is magnified, transforming the 
territory, the city and the neighborhood as sites 
of contestation where different conditions of 
power are inscribed, at odds with one another. It 
is ultimately in the contemporary city where the 
current politics and economics of privatization 
and control, labor and immigration are manifested 
physically, dividing it between enclaves of mega 
wealth and sectors of marginality. This workshop 
will look at conflict as an operational device to 
transform architectural intervention.



Seminar Focus

At a time when the economic and political 
institutions that have been producing the official 
hyper development in many contemporary cities 
have come to a stand still, it is important to 
re-evaluate the role of architects in re-thinking the 
institutions of urban development. At this juncture 
of economic crisis, can architects, in addition to 
designing buildings, also participate in designing 
political and economic process? 

In this context, conflict itself can be a tool 
to redefine practice. In other words, the 
understanding of the very conditions that have 
produced conflict reveals an unexpected material 
for the designer: No intervention into public 
domain can begin without first exposing political 
jurisdiction and conditions of ownership –Who 
owns the resources? Whose territory is it?  Clearly, 
this points out the pressing need for architecture 
practice to re-engage the invisible forces and 
vectors of power that shape the territory, the 
re-organization of systems of urban development, 
challenging the political and economic frameworks 
that have produced the crisis in the first 
place. Meaningful advances in environmental 
sustainability and affordable housing design cannot 
occur without critical advances in housing policy 
and economic frameworks (zoning and lending), 
and without the expanded role of designers in 
engaging the re-organization of resources and 
institutions. Only the creative re-thinking of the 
normative institutions of urbanization at this very 
moment can provide the fertile ground for new 
experimental architectures.



The neighborhood as Laboratory

This workshop primarily engaged the micro scale 
of the neighborhood, transforming it into the urban 
laboratory of our time. The micro urbanisms that 
are emerging within small communities across 
the city, in the form of non-conforming spatial and 
entrepreneurial practices, are defining a different 
idea of density and land use, setting forth a counter 
form of urban and economic development that 
thrives on social encounter, collaboration and 
exchange. New economies and social institutions 
will emerge from within communities. Can 
architects rethink political and economic systems 
in the context of these conditions? Can architects 
design collaboration and participation across 
agencies and institutions, re-negotiating the 
relationship between the top-down and bottom-up? 
And can new spatial configurations and alternative 
categories of public infrastructure and modes of 
co-habitation emerge from the re-thinking of the 
institutions? 
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Free Market?

“There is a contradiction here: While the neo-liberalist idea of the “free 
market” operating at the large scale of the corporate has benefited de-regu-
lation, individual freedoms and illegality, its approach to the small scale of 
the street market in many cities across Europe has operated as a repressive 
system of over-regulation and control, eroding the informal manifestations 
of diversity and social relations that can promote economic sustainability at 
the scale of the neighborhood.” 

Teddy Cruz in conversation with Master Class participants
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Safe, Clean and Whole?

“Inclusive urbanism mobilizes the physical and socio-cultural capital that is 
available in a neighborhood. Here, public domain can provide a platform for 
exchange, participation and communication: spaces in which local entre-
preneurs, young people and artists can come together to exchange knowl-
edge and experiences. This exchange can lead to a form of cultural produc-
tion that can reinforce the economic position of those involved and makes 
visible existing social relations as a basis for development.” 

Jeanne van Heeswijk in conversation with Master Class participants
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Pendrecht

Oude Noorden

Bloemhof

Afrikaanderburt

Spangen Oude Westen

Hilesluis

Rotterdam: Zones of Conflict - 6 Case Studies

In 2007, the former Integration and Housing 
Minister of the Netherlands, Ella Vogelaar, 
devised the creation of a list that contained the 
names and post code of the “most problematic” 
neighborhoods in the kingdom. The list was 
justified as a tool for the efficient implementation 
of what neoliberal Europe has named “urban 
regeneration strategies”, which were positively 
adopted by the Dutch Labor Party (PvdA) to which 
the Minister belonged.

As soon as the intentions for the creation of the list 
were announced, a series of highly controversial 
manifests were produced by neighborhood 
organizations, social organizations, opposition 
parties, human rights and social activists, that 
demanded its abolition. This groups claimed that 
the list would produce more class polarization, 
socio-ethnic fragmentation and neighborhood 
stigmatization, consequently decreasing the 
real estate value and make the neighborhoods 
vulnerable to aggressive gentrification, which 
would inevitably trigger displacement and the 
dissolution of social consciousness.

Under hard controversy, the first list was published 
as a compilation based on household income 
of the residents and the lack of security in the 
neighborhoods. The list included 83 “problem 
areas”, as expected, the three largest cities, 
Amsterdam, Rotterdam and Utrecht topped 
the list, which are also the cities with highest 
concentration of immigrants and working class 
neighborhoods. According to many Dutch studies, 
poorly integrated non-Western immigrants are 
largely responsible for the high crime rates in the 
so-called urban problem districts and suburbs 
(“probleemwijken” in Dutch). A recent Dutch study 
conducted by the Dutch Ministry of Justice and 
the Central Statistics Office found there was a very 
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strong difference in crime rates between native 
Dutch and non-Western immigrants. Antilleans, 
Moroccans, Turks, sub-Saharan Africans, Arabs, 
Latin Americans, East Europeans committed 
much more crimes than immigrants from Western 
countries, native Dutch and East Asians. (Antilleans 
and Moroccans are the most notorious frequent 
offenders.)1,2  

On the other hand, the discussions on “urban 
renewal” and the industry behind it, including the 
powerful financial and banking conglomerates, 
have been exerting pressure on real estate value 
and the necessesity of the enforcement of housing 
standards, which in principle have become the 
standards sat by the private industry, masked by 
what they call “housing corporations”. So its of 
no surprise that many of the “probleemwijken” 
are located in areas of high importance for money 
making investment.

The Afrikaanderwijk is strategically placed in 
the area called Oud Zuid, in the middle of two 
of the most “problematic neighborhoods in 
the Netherlands, Bloemhof and Hilesluis. Both 
neighborhoods have passed through a dramatic 
transformation in the last 5 years, housing blocks 
were demolished and built anew under “modern” 
standards, parks were reconfigured and fenced, 
the market was declared a sensible security zone, 
the streets were sanitized of difference and this 
transformation continues as I write. In this area, as 
in many in Europe, design and beauty has been the 
perfect to control, repress and displace.

In the context of the masterclass, it became 
important to ask the students for the recognition 
and understanding of what are the processes that 
constitute the Rotterdam neighborhoods in the top 
of the list and expose the contradictions at play in 
the problematic zone. The students researched: 
Bloemhof, Hilesluis, Pendrecht, Spangen, Oude 
Westen and Oude Noorden Zuid.

 1R.P.W. Jennissen and M. Blom, Allochtone 
en Autochtone Verdachten van Verschillende 
Delicttypen Nader Bekeken (The Hague: Cen-
traal Bureau voor de Statistiek/Ministerie van 
Justitie (WODC), p, 9-13).
2Emerson Vermaat: Former Communist Ella 
Vogelaar now embraces Islamic culture: 
Portrait of a Dutch government Minister, (The 
Militant Islam Monitor)
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Radicalizing The Local - Afrikaansemarkt: De Markt Van Morgen                                                        Berlage Institute
Teddy Cruz
A collaboration with artist Jeanne Van Heeswijk and Miguel Robles-Durán
Assisted by: Santiago del Hierro

Is it a danger zone? 

If yes....
Why is it a danger zone? 

And who is in danger?

54% natives in Rotterdam

13% in Spangen .... and the rest are immigrants
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Boundary

expert system

Participants

to contribute the 
poor neighborhood

Independent 
commnuity

Post-gentrified
The ONE-EURO program is the first and last program 
which is implemented to renovate the spatial social 
conditions. The inhabitants call their neighborhood 
is “ the Free Island”. It is cited that the housing block 
is independent to the social context. The policy regu-
lated the applicant who is architect or artist can buy 
the houses. The gentrification of the labor’s commue 
by this “expert system” forms the social gap between 
different classes. However, the blur is situated by 
informal activites around the playground of street. 
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out of spatial management

Doubtful Paradox: Unaccommodated Heritage
 
The phenomenon of milieu we perceive is emptiness. The courtyard is silent, the 
windows are blocked by steel panels and the wall of housing is faded. Through 
the interview we realized this block will be gentrified by developer to sell. How-
ever, we can hear the laugh around the neighborhood while we walking on the 
sky street attribute they are going to move to the new houses. The ownership is 
paradox. The government leaves this housing of welfare for free market. Where is 
the inhabitant’s rights to decide to live or move?

Case Study 1:

SPANGEN

Radicalizing The Local - Afrikaansemarkt: De Markt Van Morgen                                                        Berlage Institute
Teddy Cruz
A collaboration with artist Jeanne Van Heeswijk and Miguel Robles-Durán
Assisted by: Santiago del Hierro

“I own a shop here but i do not live here and the   
people who stay here do not work here”
(shop owner).
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Cultural Diversity as a Privacy Restructuring Factor
Oude Westen

Spatial-geographic configuration -Fence 
A freestanding structure is designed to restrict or prevent movement across a boundary. 
It is generally distinguished from a wall by the lightness of its construction. A wall is usually restricted to such barriers made 
from solid brick or concrete, blocking vision as well  as passage. A fence usually enclose the territory to protect the property.
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Case Study 2:
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(...) a clarification of 
public space followed 
and the once private-
public character of 
public space became 
more oriented to either 
private-private or pub-
lic-public spheres.
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The  third most problematic area in the Netherlands is Oude Noorden

Eberhard van der Laan, the Minister of Housing (2009)
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In a study on poverty in The Netherlands, Rotterdam came out as the city with the
highest number of neighbourhoods of which the inhabitants were heavily dependent on
welfare (Engbersen, Vrooman and Snel 1996). In Rotterdam, around eight per cent of
the population is on welfare. 

The neighbourhood Oude Noorden, has 13% above the city’s  poverty ratio average. 

NATIONAL AND CITY CONTEXTS, URBAN DEVELOPMENT PROGRAMMES AND NEIGHBOURHOOD SELECTION
THE DUTCH BACKGROUND REPORT

UNIVERSITY OF AMSTERDAM (2001)
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COMMUNITIES

MINORITIES

An important factor in making conflicts in urban situations is dual conditions of confrontations. 
Between the poor and the rich, the locals and the immigrants, .... conflict arouses from the minor-
ity communities trying to maintain their existence by using the space in their own way. The public 
life is usually rich, but if you are not one of the community, you may be disturbed, physically or  
mentally. The idea of immigrant brings into mind a notion of uncomfort and unsecurity, though  
immigrants mostly make use of the common space more lively. The question is when and under 
which occasions does this calm and urban space become conflictual?

COMMUN(IT)AL SPACES Team 1 25/05/2009

Radicalizing The Local - Afrikaansemarkt: De Markt Van Morgen Berlage Institute
Teddy Cruz
A collaboration with artist Jeanne Van Heeswijk and Miguel Robles-Durán
Assisted by: Santiago del Hierro

DIAGRAMS
2D / 3D

IMAGES / DRAWINGS

Oude Noorden is locally known for some shopping streets, for its lack of public space 

and the scarcity of green areas
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Case Study 3:

OUDE NOORDEN
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The policy of urban renovation in Rotterdam Zuid is to re-di�erentiate buildings and open 
spaces to attract middle class. This is politically and economically driven. If we consider the 
�rst migration as that which happened from the countryside to the city, the second as the 
migration from the colonies to the Kingdom of the Netherlands, we conclude that it is the 
e�ects of this second migration that today have to be ameliorated. The strategy is renova-
tion, which will ‘update’ the ‘problematic’ neighborhood will target a population (i.e. a 
‘third’ migration) which can a�ord such changes.

2 DATE
25/05/09

The Agenda of Renovation
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Pendrecht was built in a post-war period with stamp urbanism which was characteristic of 
modernism, in this case developed by Lotte Stam-Beese. This geometry was intended for a 
culturally mixed situation in a�ordable housing communities in Rotterdam Zuid. The 
designer of the plan was one, but the producers of the di�erence in each neighborhood 
were many developers which added �at roofs and steel frames when progressive or brick 
�nishings and pitched roofs when conservatives. It was precisely around �fty years ago, 
that the project was being presented in the 8th CIAM in Hoddeson as an example of a new 
way of living for a new society. Today, Pendrecht ranks as the most problematic neighbor-
hood in the city. 

2 DATE
25/05/09The Agenda of Renovation
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It was precisely around 
fifty years ago that the 
project was being pre-
sented in the 8th CIAM in 
Hoddeson as an example 
of a new way of living 
for a new society.  Today, 
Pendrecht ranks as the 
most problematic neigh-
borhood in Rotterdam.

The strategy is 
to renovate in 
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Pendrecht was built in a post-war period with stamp urbanism which was characteristic of 
modernism, in this case developed by Lotte Stam-Beese. This geometry was intended for a 
culturally mixed situation in a�ordable housing communities in Rotterdam Zuid. The 
designer of the plan was one, but the producers of the di�erence in each neighborhood 
were many developers which added �at roofs and steel frames when progressive or brick 
�nishings and pitched roofs when conservatives. It was precisely around �fty years ago, 
that the project was being presented in the 8th CIAM in Hoddeson as an example of a new 
way of living for a new society. Today, Pendrecht ranks as the most problematic neighbor-
hood in the city. 
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of the Turkish, and their fading dominance as one shifts east. The 
consolidation of the Turkish community around outdoor spaces has 
seen these collective points as nuisance areas with regards to the local 
authorities.

The gradient effect of Bloemhof, either temporal (from Dutch to 
Turkish), physical (from west to east) or mental (from good to bad) 
needs to be confronted with its own logic, the Gradient Effect. Perhaps, 
by making the border street more permeable, other identities can 
enter the area, and gradients can set off in different directions. Here, by 
multiplying gradients, the perception of the area as being problematic 
may dissipate.

Bloemhof operates behind a border condition, a solid line named 
Dordtselaan. It is a regional road with metro, tram and bus connections, 
which acts as a buffer between the city and the site. Along this stretch 
of road are shut shops, apartments and african-orientated businesses. 
This street has been identified by council and police reports as a 
problem area for drugs. This border is a site of conflict as it contrasts the 
neighbourhood behind, a close-knit Turkish community.

Over the last thirty years, according to onsite interviews, the Dutch 
have gradually left the area, moving east to the periphery of the site, 
reflected in the quality of building stock and property prices. This is the 
gradient effect, running from the solid line of Dordtselaan, to the density 
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of road are shut shops, apartments and african-orientated businesses. 
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Bloemhof operates behind a border condition, 
a solid line named Dordtselaan. It is a regional 
road with metro, tram and bus connections, 
which acts as a buffer between the city and the 
site. Along this stretch of road are shut shops, 
apartments and african-orientated businesses. 
This street has been identified by council and 
police reports as a problem area for drugs. 
This border is a site of conflict as it contrasts 
the neighbourhood behind, a close-knit Turkish 
community.

Over the last thirty years, according to onsite 
interviews, the Dutch have gradually left the 
area, moving east to the periphery of the site, 
reflected in the quality of building stock and 
property prices. This is the gradient effect, run-
ning from the solid line of Dordtselaan, to the 
density of the Turkish, and their fading domi-
nance as one shifts east. The consolidation of 
the Turkish community around outdoor spaces 
has seen these collective points as nuisance 
areas with regards to the local authorities.

The gradient effect of Bloemhof, either tempo-
ral (from Dutch to Turkish), physical (from west 
to east) or mental (from good to bad) needs to 
be confronted with its own logic, the Gradient 
Effect. Perhaps, by making the border street 
more permeable, other identities can enter 
the area, and gradients can set off in different 
directions. Here, by multiplying gradients, the 
perception of the area as being problematic 
may dissipate.
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BLOEMHOF
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CONNECTION BRIDGE

HIGHWAY

HILLESLUIS

STREET WALL/ 
TRAM LINE

CANAL/ 
TRAM LINE

M

M

M group 6

The infrastructures work as physical boundaries isolat-
ing the area, defining strongly the perimeter. This isola-
tion can be a potential cause of conflict.

pHYSIcAL ISOLATION

group 6

We had the impression that a lot of effort has been put on keeping the young people busy. Walking on the 
streets we asked ourselves where the teens were, as we didn’t see many, until we arrived by the busy big/
tidy/free of charge sport centre. Next to it a big playground and a well kept landscaped area where we 
made some friends. We also found out that not far from there, in a community centre called The Stereo, 
many activities take place during the week to engage young people and keep them away from trouble. Gen-
erally we found a good number of green areas and small playgrounds. 

KEEp THE KIDS OFF THE STREETS

group 6

THE cONFLIcT IS IN THE EYE OF THE bEHOLDER
This area looked nice overall. We saw happy kids playing on the pavement or fishing on the local ponds. Busy 
shops, people jogging, etc. We stopped talking with locals; they perceive the area as a safe one also because, 
they said, the police control the neighbourhood several times per day. This may be an oversimplifying overview, 
but it conveys our overall positive impression. 

Case Study 6:

HILESLUIS

group 6

AcTIVITIES / FAcILITIES

(...) not far from there, in a community centre 
called The Stereo, many activities take place 
during the week to engage young people and 
keep them away from trouble.
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group 6

AcTIVITIES / FAcILITIES
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Master Class Project 
Afrikaansemarkt: 
De Markt Van Morgen 
(The Market of Tomorrow)

In order to radicalize the abstraction of many 
of these issues this master class needed to ‘hit 
the ground,’ focusing on the reality of a specific 
socio-political scenario: The neighborhood of 
Afrikaanderburt. Since this workshop spans an 
extremely brief period of time (one week), we 
needed to ‘piggy back’ with a local issue that 
allowed us to immediately address a real conflict, 
set of stakeholders, agencies and institutions. 
We were lucky to collaborate with artist Jeanne 
Van Heeswijk in that she offered us, as a point 
of departure, her own research and work of 
the last two years in this neighborhood and 
specifically with the Afrikaansemarkt, a street 
market that is currently in a vulnerable situation 
as increasingly restrictive regulation and socio-
economic tensions are threatening its existence.  
The ‘entering’ into this specific scenario allowed 
us to confirm, once more, that in the context of 
the present economic and socio-political crisis, 
we face a period of opportunity to rethink the 
institutions. That architects can become mediators 
of conflict, designers of the re-organization of 
political and economic frameworks that can allow 
the intensification of social relations and other 
categories of the economic at the scale of the 
neighborhood. And that it is precisely in the least 
expected place where we might find the market of 
tomorrow. 
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Special thanks to Miguel Robles-Durán who 
collaborated in this Master Class, facilitating 
the knowledge of local conditions and his 
own research on many of these issues, while 
also identifying the possibility to work with 
Jeanne Van Heeswijk.  Also, many thanks to my 
collaborator Santiago del Hierro whose intellectual 
interventions and support allowed the development 
of the ideas contained in this book.

Teddy Cruz
Berlage Institute, 2009
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“The moment we stop looking at this site as a victim will be the moment 
we realize its true value.  A value that comes from within and that is not 
assigned from above.  Only then will it be able to negotiate with the city on 
equal terms.” 

Santiago del Hierro in conversation with Master Class participants
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“We need to redefine architecture education and practice around the spa-
tial understanding of a tragic reality of limited social relations, contra-
dictions, confrontations and experiences, not on dead fantasies or banal 
spectacular constructions. For the production of space that redefines itself 
against quantity and homogeneity, against the arrogance of power, against 
the expansion of the ‘private’ and against specialized places, zones of a nar-
row localization of function.” 

Miguel Robles-Durán in conversation with Master Class participants



35 Radicalizing the Local: Post-Bubble Urban Strategies

“We need to redefine architecture education and practice around the spa-
tial understanding of a tragic reality of limited social relations, contra-
dictions, confrontations and experiences, not on dead fantasies or banal 
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Miguel Robles-Durán in conversation with Master Class participants
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Jeanne van Heeswijk and Dennis Kaspori

Marketplaces for Cultural Cooperation

The development of a city is a collective process. In that regard, the city 
can always be transformed, and there is great faith in the potential for 
developing models and instruments that enable these communities to 
participate in building the city. Yet this faith ignores the innocence or 
the naivety of this idea of transformability being based on a harmonious 
togetherness.

Enabling the individual or the community to participate in building the 
city means more than presenting them with a few choices. For this would 
mean that we can still only participate within the already established 
conditions, such as public comment channels or classical forms of protest 
including demonstrations and standard procedures. On the contrary, 
it is precisely these conditions, the notions of how we wish to and are 
able to live together, that we should be able to question again and again 
within this process. Offering a range of choices, in that regard, is one last 
convulsion of the supply-side transformability idea that still views the 
citizen as a consumer.

The question is whether we are capable of creating a place, which we 
call the public domain, in which, in discussion with one another, we can 
face up to the confrontation and in which we can address one another as 
co-producers of the city. Can we make this arena of tension visible and 
develop instruments that make it possible to intervene in that area? Can 
we collectively develop a narrative about the city in which everyone has 
a place? And can we then develop the instruments that enable people to 
genuinely fill in this place and deepen, sharpen or question the narrative?
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Case Study: Rotterdam Skills City vs. the Creative City

Rotterdam faces a huge challenge in urban restructuring. In the coming 
decade, about 20,000 dwellings will have to be replaced. With this 
operation, the city is attempting to play catch-up and establish a global 
position as an attractive location. Rotterdam is attempting to make the 
transition from a workers’ city to a creative city.

To this end, Rotterdam is working on an attractive image, on external 
adhesion, in order to attract industry from all corners of the world. 
This external focus, however, will remain inadequate as long as it 
is not matched by a reinforcement of the internal cohesion of the 
city. Co-positioning is therefore required: the external, image-based 
positioning must be supported by internal positioning, based on social 
cohesion and cultural infrastructure.

In the last year, Rotterdam’s ambitions to develop into a creative city have 
taken increasingly concrete forms, with the presentation of the new Vision 
for the City 2030. This Vision for the City outlines a perspective in which 
the emphasis lies on physical aspects and economics.

But is metropolitan development well served by this physical approach, 
or does building also entail the construction of relationships and the 
production of urban consciousness? The question of whether the high-
culture economic impetus of the creative industry is sufficient or whether 
it still requires an integral translation was answered by Richard Florida: 
‘Creativity in the world of work is not limited to members of the Creative 
Class . . . I strongly believe that the key to improving the lot of underpaid, 
underemployed and disadvantaged people lies not in social welfare 
programs or low-end make-work jobs . . . but rather in tapping the 
creativity of these people.

Tapping talents and developing skills should be organized in a much more 
energetic way. The integral connection of internship trajectories to the 
metropolitan network could be the key to this. To learn is to participate. 
And are the qualities of city residents not more optimally developed when 



38 The Berlage Institute Research Report No.24  2009

they are taken seriously in their creative contributions and addressed as 
co-producers of metropolitan society?

Co-producers are stake-holders and interested parties who connect, 
formally or informally, with others and in the process create public space 
and communication. In this relational context they share their involvement 
in the city: communication and participation interlink here. Rotterdam 
Vakmanstad (Skills City) initiates and stimulates these interactions as 
co-productions of public domain.

The idea of co-producers is inextricably linked to the idea of the public 
domain. Maarten Hajer and Arnold Reijndorp, in their book In Search 
of New Public Domain (2001), define the public domain as those places 
where an exchange between different social groups can take place 
and actually does take place: ‘The shift toward a cultural-geographic 
approach implies letting go of the idea of a single way of determining 
the value or meaning of spaces. The core of a cultural geography in fact 
consists of analysing the multiplicity, or in more political terms, the 
struggle that takes place among different meanings. Shaping a public 
domain can then be a question of eliciting unconstrained manifestations of 
diversity and avoiding interventions aimed at making this impossible.
 
The public domain, they say, is primarily a (cultural) perception. We must 
no longer consider the public domain the result of purely economic and 
legal considerations, but rather begin to see it and use it as the (per-) 
formative basis of a city under development.

Inclusive urban design does not mean importing capacities from the 
outside. It should, first and foremost, mobilize the physical and socio-
cultural capital that is available in the existing residential area. The 
public domain provides a platform for exchanges, for participation and 
communication. In the process it underpins a broadly supported and 
integral idea about living together in the community.
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Practice: Freehouse, a Model for Cultural Entrepreneurship

In concrete terms Freehouse is striving to set up spaces in which local 
entrepreneurs, young people and artists can come together to exchange 
knowledge, experiences and ideas. This exchange will lead to a form 
of cultural production that can reinforce the economic position of those 
involved and makes visible the cultural process of conceptualization and 
realization, thereby stimulating cultural self-awareness.

An existing model is used as a starting point, and research will be done 
to determine how this model can be translated to the current and local 
situation of Rotterdam. The existing model is the ‘Free House’ or ‘Freihaus’. 
This medieval and Baroque model created ‘free’ places for ‘outsiders’, 
where they could settle under favourable conditions in acknowledgement 
of their positive contribution to the public space and the culture in general. 
The Freehouse accommodates a group of ‘outsiders’ who do not possess 
the usual social, cultural and economic infrastructure to participate in 
political and social life but are active within more alternative forms of the 
economy.

By setting up workshops, carrying out interventions and creating living 
maquettes, Freehouse is attempting, in addition to stimulating the above-
mentioned collaboration, to provide impetus to thinking about a more 
inclusive and intrinsic development of the city of Rotterdam.

Jeanne van Heeswijk and Dennis Kaspori work together on projects in which they 
endeavour to stimulate cultural production and to develop or reorganize public domains.

An essential element of their practice is the establishment and management of an 
infrastructure for cultural exchange, platforms for dialogue and care networks that can 
create conditions for more inclusive forms of urban design.
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AFRIKAANSEMARKT 
GROUP 
PROPOSALS

RADICALIZING THE LOCAL:                                                              
POST BUBBLE URBAN STRATEGIES
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Group 1

[OPEN] MARKET
Manca Jug, Andreas Karavanas, Pedram Dibazar, Federica Gatta, Itxaso 
Ceberio, Luciano Alfaya, Luca Picardi
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This is the paradox reality in Afrikaandermarkt .  The effect of different forces are making the permanent  
building change and the temporary  market become fixed.
Temporality is the essence of the open market. It gives the market a pleasant taste of informality in the 
context of formal institutions and legislations. The city is changing constantly, the rules are changing, 
the fabric is changing, the inhabitants are changing from generation to generation
… the market, with its rules, stands still. The open market, in its diversity and openness, is the only 
sphere that takes into account all different inhabitants of the city, and neighborhood.

TRASNSIENT  PERMANENCY 
FIXED TEMPORALITY
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The physical configuration of the market, located between the park and the 
city and constituted by long line of stalls, creates a boundary that reduces the 
possibilities of interaction between market-park and market-neighbourhood.
 
During market days, when the ephemeral border appears the activity in the park is 
lower as it remains separated from the city.

PHYSICAL BOUNDARIES
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...300m  of  spatial disconnection
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Because some products are better. In the 
rushing world we need a place to meet and 
see each other. Probably they are the last 
opportunity to establish a direct relationship 
between sellers and buyers, and to use the 
familiarity in business. Meeting points, 
places of exchanges, interaction, lively 
spaces. Nowadays the offer is reduced to 
cheap products and fresh food. Because one 
of the original means of ‘open market’ was 
‘people’s market’. So it’s the place where 
people exchange trade, goods and services, 
forming part of the economy. The function 
is similar to a fixed market, where people go 
to a specific point to buy something and go 
back. Because it’s social aggregation, it’s a 
different experience of shopping. To promote 
public relations. To promote common life. To 
fight with unemployment.  It could be the last 
informal place, opening more options.-

Despite the stiffness, still conveying a sense of infor-

mality and a low level in urban planning

conditioning the public spaces until a use under 

level during the days without market

why you use open markets?

price

quality

trust 

surprise 

offer 

conversation

proximity 

social justice

One of the strategies would be to try to do 
extensive surveys, not about consumption 
or other flat statistics. The polls could 
encourage thinking. Today we accept several 
things without question. Before having a 
strong position or before building something, 
we should ask ourselves if that is necesary. 
Otherwise, at the end, the problems will be 
more. 

+

WHY DO WE WANT [OPEN] MARKET TO EXIST ?
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fight with unemployment.  It could be the last 
informal place, opening more options.
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HOW DO WE CREATE A NEW [OPEN]MARKET STRATEGY?

Market sellers

Turkish community

freehouse
make the market 
more lively 

use the park for events
let the district change

earn money for the community
extend the community

be free of selling different 
kind of products
be free of leave the store 
for  a while
add more stalls 
pay less the rest of stall 

    400 
waiting list 
300 euro per sqm

Koebrugge 
monopoly

City Council

Vestia

develop the area

be involved in the 
development of
the district
have monolpoly

keep the district safe and clean
avoid the risk in public spaces

 new stalls
   framing the informal

community center
help the neighborhood

Looking at the changes of the city is clear that many interests are insisting on this neighborhood in 
consequence of the extension of the city center towards the south.
This city level of conflict is mirrored at the scale of the neighborhood itself where privats companies and 
estate agencies are the main actors of the development.
What we see as a future scenario for the district is that the market with its committee can become 
the mainstay of the existing bottom-up forces as an encounter of interestes. This will be also the way 
to think about a better relation of the market with the park in order to let them work togheter as a real 
public space.
As the Turkish communty based in this neighborhood is interested on managing the activities of the park, 
we immagine that the creation of a kind of consortium among the market sellers and the community 
togheter with the Freehouse ONG could be a way of highlighting both the functions of the park and the 
identity of the market to create a space for production of events. 
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Moroccan Mosque

Somalian Mosque

Islamic Foundation in 
Netherlands
Horlanda Diganet Vaq�

Turkish Mosque 
Kocatepe Moskee

Departement 
of Youth

Community Center

Moroccan Mosque

Somalian Mosque

Turkish Mosque 
Kocatepe Moskee

Departement 
of Youth

Community Center

Market committee

Existing relations

Wished relations
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HOUSING

HOUSING

PUBLIC 
BUILDINGS

COLLECTIVE 
SPACE

EVENTS

COMMUNITY  CENTER
RELIGOUS CENTERS
LIBRARY
SCHOOL

RECONSTRUCTION
RENOVATION

PARK
PLAYGROUND

PARK
PLAYGROUND
COMMUNITY CENTER
YOUTH CENTERS
LIBRARY

FOOD
TEXTILE

OLD
NEW

PUBLIC OPEN 
SPACE

MARKET
2009

2030

...

Koebrugge
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CONCERTS

EVENING EVENTS

LOCAL MARKETS
EXHIBITIONS
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ACTION urban-architectural  [hardness:medium]
As architects we should start thinking how to build the city and to establish a template for 
actions. We could decide where, always thinking on where to inject social cohesion. 
Citizens say how. First intention is to transform the neighborhood with the idea of extending 
the market, like a tool to maintain the character of the neighborhood. We propose to extend 
the public park, eliminating the car park and creating a new green (and public) area in front 
of the houses. This new surface helps to develop the activities on the ground floor. In this 
way, transit cars will be in the middle of the park and will also be parking. Market days only 
sacrifice the transit of cars and not the normal activity of people. By reducing the space for 
the market, like a living organism, the focus extends primarily between the two entrances, 
for public transport and also surpassing boundaries. In the current pavement, appears some 
small green areas, breaking uniformity and providing a space for rest. In the newpark, in front 
of the houses, some small kiosks could be built to maintain social activities permanently.

EFFICIENCY, BETWEEN THE SEARCH AND SURPRISE
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ACTION urban-architectural  [hardness:soft] 
With the creation of the covered market in Blaakmarkt, Afrikaandermarkt can seize the 
opportunity to restore freshness and simplicity. As a counterpoint to the commercial structure 
of the north, the south claims its freedom to surprise us with new things every day and 
stimulate the imagination and relationships. Therefore, once the park is wide, the largest in 
the south within urban fabric, the usage rules are very flexible and will boost interstitial, new 
and original things. The system’s construction market would remain the same but tending to 
self-construction. On the other hand, it spreads through the neighborhood to encourage the 
relationship. All shares in the market, related to the dynamics and creativity, also encourage 
social cohesion. Graphic or visual mechanisms could be the useof balloons to mark the new 
stores or the collation of weekly colorful carpet in those stores that are more surprising or 
pleasing to consumers. A system to restore democracy. This would exceed the control and 
people would regain power over the market. Maximum efficiency with minimum cost.
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UP cheaper places
  terraces
  kitchens
  possibility to have different rules
  places for the neighborhood activities

DOWN normal market

UP terraces
   places for the neighborhood activities
   panoramic viewpoint

DOWN portico

MARKET DAYS

NO-MARKET DAYS

LIGHT STRUCTURES   different uses and activities, redefinition of
       boudaries, interaction with park
       activities,cheaper places for sellers bringing  
       diversity of products, a portico to redefine  
       the public space

What we imagine as intervention to be done in the public space is the redefinition of the boundary and 
the creation of a “space of exception“.
A really light steal structure with a wood slab will define the square/park: a portico as a replacement for 
the fence.
During the market days this simple device will permit to reduce the need of stalls and to create a 
differenciation of the prices of the rents. This is for us a way of putting diversity in the market goods. The 
place accomplished will be for new market sellers and for neighborhood sellers togheter with terraces 
and temporary activities.
In the non-market days this structure will function as a portico on the ground, and as a panoramic 
viewpoint to the parc in case of events or as public walk on the upper floor.

FRAMING
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FUTURE SCENARIO 2010
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NOMAD VANS    open market structure, possibility to   
       spread around the neighbourhood to   
       bring activities in the district
       get advantage from the change of the rules
       stimulation of creativity

As the city is changing togheter with the neighborhood, and as the rules of the market are changing 
togheter with the community of the district and new buyers are coming, we can imagine a complete new 
destiny for the market.
According to the development of the city this district is going to receive a more dense use thanks to a 
higher connection with the center and it is also figuring its identity as a treshold to the south part of the 
city. This mens that hopefully the residential areas are going to be pixelized by new functions.
This give us the possibility to imagine the street market as a bearer of informal quality that can tackle 
the public space as nowadays it is more and more an homogeneous platform.
We imagine the market as a network of vans occuping the free public and interstitial spaces or spreading 
along the main streets and the metropolitan connections. 
The use of the vans configures not only a network at the scale of the district but also at the scale of the 
city when the sellers move to other market-points.

This image wants to open a reflection about the conflict between the rules that more and more influence 
our lives, and the western ideology of a wide-open hyperconnected word that as a side effect produces 
this same rules.

INFORMAL NETWORK
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FUTURE SCENARIO 2030
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Who decides what is to feel 
safe? clean? whole? 
This means being slaves of the 
rules. It should be that everyone 
should. In the begining Religious 
powers. The authority.European 
Union. Politicians. The people 
who think it is important to feel 
safe, clean and whole

What  is  the  meaning  of 
“giving value” to this 
space? Giving it identity 
that makes it related with a com-
munity. A perception of feeling 
(good? bad? other?). Today, give 
it identity, something different 
and, for somebody, better. Could 
be space value, social  value, 
esthetic value or economic 
value. Increasing the usage and 
making it more intense, lively, 
participatory. Renewing the 
infrastructure and the urban con-
dition of the space. Giving value 
is a very tricky word. I don’t like 
it.

Which are the main reasons 
to live in the city center?     
Be in the center of action.  Take 
part in the main activities.Hav-
ing all the services near. In Rot-
terdam no reasons, in Paris to 
be safe and cool , in Naples to 
be near your workplace. Both 
social integration and social 
isolation.  To live in a more live 
and crowded area. Good public 
transport. 

Why for this space is not 
good the gentrification? 
Is only good for bourgeoises for 
its own definition. The gentrifi-
caton could change the relation-
ship among population. I don’t 
know what does it mean. Maybe 
gentrification respecting the 
local identity is bad. Who says 
it is not good?Because means 
more homogenization. 

Which is the function of 
social networks in a neigh-
borhood? Making community. 
To prevent the brake-up and 
the criminality much more than 
clean and whole spaces. To 
bring life to the neighborhood. 
Keeping their culture, identity. 
Give a balance to the different 
cultural communities.
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Where are the alternative 
spaces to meeting today? 
Interstitial spaces. Cyberspace. 
Private spaces with a public 
function. Shopping mall , pri-
vate house , bars. Private (mostly 
indoor) spaces.

Who decides the products 
in a market? Sellers. Small 
shops in the area.The authority 
and sellers. The client almost is 
not taken into account. The City 
hall. Demand

Why do we want ‘open mar-
kets’ to exist?     Because 
products are better. In the rush-
ing world we need a place to 
meet and see each other. To 
establish a direct relationship 
between sellers and buyers. 
Because are meeting points, 
places of exchange, interac-
tion, lively spaces. Because it’s 
social aggregation. Because is 
a synonymous  of ‘people’s mar-
ket’. To fight with unemploy-
ment. To maintain an informal 
image.

What things can we do in 
public space? Does pub-
lic space really need to be 
under regulation?. Meet, talk, 
get together, fall in love...See, 
walk, seat, play, discover, 
reconize, wait, comunicate, 
eat, drink, relax,.. Things not 
forbidden by rules. In hol-
land everything also sex and 
joint. Express ourselves and 
exchange social performances. 
Communication? Interaction?

Why do we want to see 
the things in the market? 
Because of the guarantees of 
the quality. Because some of the 
products are the same. Because 
if i need a banana and i buy a 
melon i will be not satisfied at 
all.  Because of its informality 
and its more natural and unre-
stricted nature.

Who are the consumers of 
Afrikaandertmarkt? Far from 
neighborhood. From the south. 
Workers in the area. Neighbor-
hood. Surrounding area. Whole 
city. 
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Group 2

THE MARKET AS DEVICE
Memory of a free festival
Memo Delgado, Rosuke Yago, Marco Galasso, Dongwoo Kang

To visualize the context of our interventions we use an isotropic view of the key play-
ers in a spatial-relational diagram. We read the terms ‘bottom-up’ and ‘top-down’ 
as indicators of directionality (i.e. upwards and downwards), and therefore propose 
a field of operations in which the organisms that are part-takers in both market and 
park are exposed. The parties involved in the decision making and managing of both 
park and market are concentrated in a scale that is much higher than the subject 
itself. This detachment is revealed in the matrix as a void in the domain of the 
municipality and the district, and in terms of civil and commercial associations. The 
inhabitants  within this area of operations remain only consumers. 

The market is a weekly (free) festival. We reflect upon the transformation of the ordi-
nary through the extraordinary: after the three tactics populate the deserted territory 
of relations in the field of the locality, we ask the question of what happens the next 
day. The activation of these relations will remain latent until the next market day. 
This transformation has an impact in the relationship of the parties involved in the 
operations, and if we extract the market from the equation we realize that the link 
between local and the park has been reformed at the relational scale. The maket 
becomes the most intense point in the timeline of the density of encounters, but 
not the only one. The memory of a free festival then constitutes a new asset for the 
market 
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The transformations of our strategy are quite small, even more: they play within the 
rules. The first tactic aims to deviate part of the direct relationship between the bag 
producers and the sellers in a way in which it first goes through a distric association 
that appropriates it before relasing it again in the flow of the market. The second 
one deconstructs the role of the stand producers and managers, since the interven-
tions makes that only two of the three main elments of the stand become necessary 
for the set up of some parts; more parties are involved here in the making. The third 
one takes a critical stand towards the lack of expertise from the sellers and the 
passive role of the consumers, a district-scale association would create different 
relationships among the market through a different map of it in the form of a recipe. 
Together, they diversify the relationships, multiply their directionality, and entitle as 
part-takers existing associations at the municipality and the district level. 
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THE CONFLICT between the market and the neighbourhood is represented by the 
close system formed by the market, that with weekly periodicity occupy the public 
space of the city, working as a parasitic system in relation with  local economies. 
The market is not generating cultural or economical boost in the  neighbourhood 
caring only on its internal dynamics without contributing to the development of the 
exploited land.

THE NICE OF INTERVENTION is seen as the space left vacant by the regulation 
that is applied to the kiosks through the appropriation of the mean of communication 
and marketing by the local cultural network.
The open market can be experienced as an happening, in witch the buyer are in-
volved during the shopping activity.
The standardization of the kiosks is limited to a generic structure supporting the 
sovrastructure of devices that are more closely related to a functional exposition of 
the goods.
This collection of elements that are not dominated by the market-rules can be easily 
the result of this newly established connection between the market and the local 
cultural network, transforming in this way the parasitic relation in a commensal   
one, with in this case the market taking advance from the increased attractiveness 
of their customized kiosks and at the same time the local subculture will benefit the 
possibility of being exposed to a larger population.

RESULTING FROM THIS TACTIC new connections will be established between 
the various cultural venues present in the neighbourhood aiming to the production of 
the market infrastructure to be added to the existing kiosks.
 The informality of the market is otherwise a perfect environment for the exposition 
and the development of the informal culture grown in  Fijenoord. 
Acting inside the rules, and in the space left vacant between these, the new market 
will explicit the contradictions present in the existing normative system, leading to a 
relaxation of these, in favour of a more flexible regulation that will be able to grant a 
better integration between the market and the city.
Finally the market of tomorrow will become a generator of urban dynamics and will 
be part of the development of  local culture and economies.

Tactic 1 : Appropriation of marketing device
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Tactic 2 : Opening fence

CONFLICT The fences which are deviding between two public spaces also appear 
as socio-political bondary. This elements strongly affects to locality of public spaces 
and market which close against neighborhood.

INTERVENTION To open the fence, neighbors just need to turn the key and rotate 
the fence. Around Afrikaanderplein there are three points which can open the fences. 
These points become operative area for this tactics.

RESULT According to the intervention, neighbors can corraborate with local 
institutions. For example, by the corraboration with local music institutions and 
library which locates near the park, this fences suddenly work as the catalyst 
of radicalizing the locality of Afrikaanderplein. Also the spaces which appear by 
rotating fences can use as new market spaces. Finally this small public spaces can 
stimulate socio-political relationships
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Tactic 3 : Collaboration by knowledge

CONFLICT  Since nomadic trait of sellers of the market, it is difficult to main-
tain relationship between sellers and market. Sellers sell almost same prod-
ucts in same prices, and customers just select products randomly without any 
guidance. Therefore, we tried to find a way to attract customers by collabora-
tion of sellers.

INTERVENTION  One of the advantage of the market is sellers have more 
knowledge and experience of their product while clerks in supermarket just 
work on accounting and carrying. Hence, sellers could organize a strong com-
munity based on their know-how, and it would be the strongest competitive-
ness against franchise supermarket. For example, if a community provide a 
handout of recipe, customers could get information as well as products in the 
market. Also, sellers could expect more chance to contact to customers by mak-
ing a network in the chaotic market circumstance.

RESULT  When some individual sellers work on a community, they can not only 
generate more activities to maximise the profit, but also make sure their iden-
tity by themselves. Moreover, These communities could create more effective 
voice to policies, and could have more responsibilities as a member of the mar-
ket not just as a nomadic individual merchandiser.
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These three tactics, will generate a redistribution of the relationship in the network 
of the Feijenoord district.
Each one have a proper domain of intervention, covering a differentiated range of 
connections.
Afrikaanderplein is seen as a device to boost the dynamics at the wide district level 
but at the same time can trigger the  development of the institution that are in a 
closer spacial relationship.

Redistribution of relationship
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National City Municipality District

Commercial associations

Commercial associations

Commercial associations

Civil associations

Civil associations

Civil associations

State associations

State associations

State associations

Tactic1 : 
Bag and Price panel

Market - Local

Tactic2 : Fence
Market - Park

Tactic3 : Recipe
Market - Market

Effect to the players on the system

current players on the board
market

current relationship
newly joined players

newly generatied relationship
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Overall change in the network of key players

National City Municipality District

Commercial associations

Commercial associations

Civil associations

Civil associations

State associations

State associations
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Group 3

IN
Daehee Suk, Xiaochao Song, Takaomi Koibuchi, Timothy Moore

How far are you from making a decision? Are you 
IN or out?

IN examines the proximity problem of making 
decisions on the Afrikanerplein. Here, decisions 
are made on the metropolitan and national level 
of politics, which represses specifics, and in turn 
leads to homogenisation.

This critical distance is measured diagramatically 
with agents being identified by their location in 
reference to the market and their alliegance to 
economic, social and political positions of: buyer, 
consumer, governing body, public organisation and 
private company. 

Several topics, such as infrastructure,  installing 
and indecision, are explored further to identify a 
shared logic behind the conflicts.

A three-tiered approach is developed to bypass 
the topdown decision making and its spatial 
configuration across the metropolis (fragmentation 
and homogenisation).

On a metropolitan level, each Rotterdam market 
is programmed with regards to its specifics. 
Afrikanerplein is reorientated towards the 
community through temporary stalls and licence  
access while providing an extra day for a free 
market - where any thing goes to any one who 
turns up. Bureaucracy is out.

On a neighbourhood level, the surrounding 
streetscape is opened to and through the market 
and into the park through a strategic positioning of 
the stalls and turn of the fence.

At a market level, a field of pole lights double as 
stall and services infrastructure to ensure that 
utility is gained on nonmarket days.

In a post-bubble economy, radicalising the local is 
achieved via shifting through the urban fabric at 
various scales in order to get everyone involved - in 
conflict. With IN, isolated agents and fragmented 
entities are brought to the market as a strategy 
to counter homogenisation. Here, distances of 
conflict are reduced.
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INdecision

There is a significant amount of latent political power based on the sheer 
presence of people on the 
market place and the ability for this overflow of 
people to exchange of ideas. However, regulation authorities are 
bureaucratic and lack a diverse representation of the stakeholders. 

INfrastructure

Market infrastructure in Afrikanerplein is underperforming as it is 
utilised only twice a week.  Due to the stall assemblage in the collective 
space between market days, potential conflict can arise through private 
property remaining in the public sphere. This includes the lack of 
performative space for the neighbourhood and amiable environs for the 
local traders.

IN all issues:

Regulation from a distant proximity results in isolation, fragmentation 
and the flight of local agents from the 
market. The logical option is to overcome the distance.
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INitialisation

The initial condition of the Rotterdam markets is one of a genericism.  
Using the specialised market system of London as a model, each 
Rotterdam market is given a specific code. In particular, the 
Afrikanerplein market now operates over three days while having days 
and branches dedicated to community seller and providers (Saturday) and 
bric-a-brac (Sunday).
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INscribing for a Licence

Adding an extra market day results in a migration of sellers to the third 
day. Also, some sellers migrate to other markets. This frees up stall 
spaces for others. 

Thus, a temporary licence scheme is initiated for the vacated stalls. On 
different days, different actors are invited to participate on the market
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INitialisation of licence holders 
and stalls

Initialisation
A grid of lightpoles are 
distributed across the 
square

Saturday
Hybrid
50% permanent
20% temp stall holder
10% private company
10% local actors
10% free market

Sunday
Free
50% permanent
50% free stall holder

Section

Paul Krugerstraat

1. 2.

INsite
1. The Afrikanerplein market
2. Parking is shifted to open up the Pretorialaan shop fronts. The market 
spreads out to address the empty shops and cafes
3. Vistas are created to link the streets to the market and ultimately the 
park. Here, the fence (which divides the park and the market) becomes a 
line of pivot doors.  Let us in! 
4. Market stalls are located just within the park to cater for the changing 
geometries of the stalls while maintaining the overall total stalls.
5. The market spills in to the park.

Wednesday
General
80% permanent
20% temporary
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Rotterdam City Hall

Infrustructure Department

Design and realization of infrastructure and environment
The management and maintenance of infrastructure

along with the real estate registration in the bundled Outdoor

Radicalizing The Local - Afrikaansemarkt: De Markt Van Morgen

How is this dominated mechanism functioned
to adopt the complexity of occupancy?

Catering to all events and parties

market stalls provider

a separated boxis

cleaning company

Water sanitation

cleaningardening
metalworking
packaging

OBR

Spatial and economic development
of the city specific on policy making

The Development Corporation Rotterdam
Policy

Execute Management/

Service

housing company

own most social housing

urban monitoring department

manage the market parking lot/

welfare foundation

provides solutions to people

who seek new opportunities for

people who struggle for their

environment

idea tank / cultural entrepreneurship
primary school for children

basic knowledge and skill training for children

public relations agency

coordinate public

events on the square

APV
general local regulation

general public ruling

local district council

manage the market stall’s licence

Market Festival EventsLocal publicity

The intricate manipulated model

The purpose to rearrange this square park as a social infrastructure. To confront the

inhabitants everyday life and urban disjunction, we can assume that the bio-political

management of market square as a field of commercial functions is also a socio-

cultural event for people to encounter. However, Afrikaanse market merged with

park, are in a certain sense, quite limited to have the integral links with community,

especially for the market-free time that the park square is a homogenous zone

provides few facilities but under certain intricate regulation of authorities.

We argue against this homogeneous zoning ideology restrict forming qualities of

everyday life. The public land is not “free” for rising the development of social-

economical cohesion, but to “frame” the domination of behavior time and space. The

domination causes the friction and conflicts. How to confront this domination to free

this public terrain? How to construct a continuous social economical space

cooperated with these authorities to form a free public terrain?

Female and the youth are the major user of the market square. The major consumers

of the market are married female. They are Muslin with the religion taboo that male

and female are treated differently. The market is a public common space for married

women of the community to meet and socialize. The spatial articulation of the

market lacks of gender concerns, for the gender issue is crucial for this mosque

community. The 60 percent products are for female, and the service space is limited.

How market launched on the square can provide the quality of social space for

women?

The square as a public space that adopts social cultural ideology represents the

state of welfare, and the youth facilities is a tangible form. The square on the

market-free time also can form a constant mechanism of social space to fit the

demand of inhabitant’s everyday life? The strategy is to transform the market’s

quality of social-political environment in which the gender and youth is as a crucial

criteria to challenge the boundries of political regimes.

The market square as a public space full of political play. How the social economical

can form a culture of Locality? “Creativity in the world of work is not limited to

members of the creative class” by Richard Florida, the patterns of social economical

exchange perform a new terrain of the public.

Local Publicity: the Everyday life Model

the Social Economical Action

Festival Agenda : The Engagement of Social Public In Gender

The homogenous public space

Group 4

FREE. MARKET. SQUARE.
Chia-Shun Liao, June Ho Kim, Chen Jung Liu, Xiaodi Yang, Wendy Wu
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From analysing  the activities of the neighborhood , we can find that 
there is a female movement map inside the  area , and it also can be 
divided into two specific aspect , one is religion space, and another one 
is women beauty shop, where  women  has their social contact space 
and go with high frequency,special thing is only belong to female .From 
the third section, it is clear to see that market can complete the 
movement and make the space and event coherently.
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and go with high frequency,special thing is only belong to female .From 
the third section, it is clear to see that market can complete the 
movement and make the space and event coherently.
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marketmaster

products repetition

Howecer, female product has high 
reprtition ,no speciality . female 
products is not the purpose for coming 
market , it reflects that female 
products have to be arranged with 
food in this condition.

The space for female products used to 
make a 
semi-private space .

the activities has no connection with market , very 
few people use park in general time.

The products close to Muslim culture 
more , the space enclose more  
example: scarf

car become a block between street and 
market , the market difficult extend out.

buying the female products is not the 
main intention to market . Food is 
much necessary.
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and stroage room, no 
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strategy
1.Inputting women beauty 
  service in the market from 
  neighborhood.From service
  sector of women stimulate
  the female business and 
 connect with market products.

2 .  The fence of park can be
  a liberated fence of the female 
  in religion and culture 
  restrictions,on the other hand , 
  the fence-park somehow become
  a positive space for woman
  festival .

3. The woman festival will gradually   
  transform the surrounding area into 
  a female-product oriented market.
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   after 
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    /market
           

   after 
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           +



93 Radicalizing the Local: Post-Bubble Urban Strategies

marketmaster

products repetition

Howecer, female product has high 
reprtition ,no speciality . female 
products is not the purpose for coming 
market , it reflects that female 
products have to be arranged with 
food in this condition.

The space for female products used to 
make a 
semi-private space .

the activities has no connection with market , very 
few people use park in general time.

The products close to Muslim culture 
more , the space enclose more  
example: scarf

car become a block between street and 
market , the market difficult extend out.

buying the female products is not the 
main intention to market . Food is 
much necessary.

car become a block 
and stroage room, no 
customer space use

food passagepassagecar way women’s productswomen’s products

gender and density
proportion

food

park

marketmaster

female product has 
large proportion in market
which with 65%.

female products 

others

food 

park scale festival

park with market festival 

inflence neighbood connect to
 a special female service zone

container space can be 
private space for female
in market

container space can be a 
storage room and display space

container space can be 
moved  and for various use 

space open to out street 

female festival

woman service program 
organization collaboration

   Female festival 

++
+

+

+

+

+

strategy
1.Inputting women beauty 
  service in the market from 
  neighborhood.From service
  sector of women stimulate
  the female business and 
 connect with market products.

2 .  The fence of park can be
  a liberated fence of the female 
  in religion and culture 
  restrictions,on the other hand , 
  the fence-park somehow become
  a positive space for woman
  festival .

3. The woman festival will gradually   
  transform the surrounding area into 
  a female-product oriented market.

  

 

 

 

before

   after 
   container use
    /market
           

   after 
   container use
    /festival
           

park

+



94 The Berlage Institute Research Report No.24  2009

Youth Square of Locality
The place serves activities which create social relations and decrease frictions; however, 
the infrastructures of the fabric is unable to from a square but to cause boundaries. The 
Rearrangement of youth place cooperates with neighborhood’s open space and institutes 
towards to improve the quality of locality and to enhance the cooperation of authorities 
with social welfare. 

+ Patten of baseketball court
is out of use in the market time

+ Not so many people use the 
sports facilities.

Exchange

Entrance

Move

+The access distance between 
makert and sports facilities is too 
long. It formated the boundary

+ Lack of facilities, also can not 
use in the off-market days

+ Too far from the market, they 
do not have any connection.

Permanent store
Fence can protect the ball roll 
into the road

Exchange

Support

B
B’

c

c’

Permanent store

Support

Move

c

c’Open market day

Open market day

Non open market day

Non open market day
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+The access distance between 
makert and sports facilities is too 
long. It formated the boundary

+ Lack of facilities, also can not 
use in the off-market days

+ Too far from the market, they 
do not have any connection.

Permanent store
Fence can protect the ball roll 
into the road

Exchange

Support

B
B’

c

c’

Permanent store

Support

Move

c

c’Open market day

Open market day

Non open market day

Non open market day
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The road are closed for

parking, however, the

contribution for

coherence of market and

stores are limited

because the car blocks

the consumer to access

stores. The Selling Car

space or the parking

space? Do they need to

pay both the stall and the

parking fee?

+ The flags show the advertisement as

well as social ideology.

+ the shopping street is full of social

activities besides commercial

negotiating. shopping,

+ They like to decorate the stall to

show their identity. The service

space also very crucial to attract the

consumer. Consumer will gather

together that this social space also

improve the business.

+ The stall’s product represents the

different groups of community.

+ The park is arranged festivals, key shops

to improve the shopping circulation, to

create the spectacle of panopticon.

However, the infrastructure to support the

social activities need to be improved.
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45
cm

90
cm

Open market time Festival time Non open market time

Coherent  Articulation to Reform a Free Terrain

The physical installation is an extensive set of 
street lamps that can transform into umbrellas. 
This installation absorbs regulation of different 
political economical regimes and to adopt any 
form of social activities. The installation argue 
for the free terrain of socal space can support 
locality and social cultural economy.

The native transformation procesure by occupancy ;  Market Festival Everyday Life

Market Square adopts social commercial situations Festival Magnet adopts social cultural situations Civil park adopts social political situations
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Group 5

OBSERVING, ANALYSING, REACTING
Wei Jung Hsu, Takeshi Murakuni, Jeronimo Mejia, Wei-Ting Chen, Nara Lee 
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Now

Our approach consisted firstly on understanding the current situation 
of the physical space and all the players involved. From this analysis 
we discovered that: the market area lies in a busy bottleneck of the 
city but is quite hidden, the current stall layout divides physically the 
neighbourhood, the park and the market sellers, that there is a user 
demand of market supporting facilities and a complex bureaucratic to 
make market layout changes.
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Now

MAPPING USER REQUIREMENT

The market is one of the most important spaces of social communication. 
At the same time, it provides activity diversity. The lack of interaction 
between the neighborhood and market sellers has lead the market to a 
shrinking condition. In order to understand the current condition, we tried 
to map the user requirements.

Vendee 001
Identity-Toddler
Potential Program-Nursery

Vendee 003
Identity-Elderly people
Potential Program-Deliver Support

Vendor 001
Identity-Wating list
Potential Program-Flexiblility on fi xed space

Neighborhood 001
Identity-Neighbor
Potential Program-Interesting in public space 

Neighborhood 002
Identity-Shop keeper
Potential Program-Market participation

Vendee 002
Identity-Children
Potential Program-Playground

Vendee 004
Identity-Tourist
Potential Program-Souvenir Shop

Vendor 002
Identity-Moile
Potential Program-Flexibility of corridor 
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Proposal

Vendee 001
Program-Nursery

Vendee 003
Program-Deliver Support

Vendor 001
Program-Flexiblility on fixed space

Neighborhood 001
Program-Interesting in public space 

Neighborhood 002
Identity-Shop keeper
Potential Program-Market participation

Neighborhood 002
Program-Market participation

Vendee 002
Identity-Children
Potential Program-Playground

Vendee 002
Program-Playground

Vendee 004
Identity-Tourist
Potential Program-Souvenir Shop

Vendee 004
Program-Souvenir Shop

Vendor 002
Identity-Moile
Potential Program-Flexibility of corridor 

Vendor 002
Program-Flexibility of corridor 

DYNAMIC SOCIAL NETWORK

How can the individual needs affect each other? The new programs 
are introduced either to reuse void spaces or rearrange the kiosks’ 
configuration. The result should be an overlap of market activities and to 
enhance social interaction.
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shops street back side back side back side park

Now

shops street back side back side shops

residencial street back side back side back side park

section C-C

LACK OF INTERACTION

Afrikaanderplein Markt has the diverse boundary condition (residences, 
shops, and park). Lack of relationship between the neighbours and the 
market is one problem of the current situation. For example, the back 
side of many stalls face the surrounding shops. A better layout of market 
stalls and neighbours is necessary. 

INTERACTION  
WITH MARKET AND SHOPS

NO INTERACTION 
WITH MARKET AND STREET

NO INTERACTION 
WITH MARKET AND STREET

NO INTERACTION  
WITH MARKET AND PARK

NO INTERACTION 
WITH MARKET AND SHOPS

NO INTERACTION
WITH MARKET AND PARK

RESIDENCERESIDENCE

SHOP

PUBLIC FACILITYPUBLIC FACILITY

MARKET

section A-A

section B-B

A

A

B

B

C

C

bus 
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Proposal

text and description

text and description

residencial street park

section C-C

ACTIVATE THE MARKET

To make the market and neighbours interact, we rearranged the stalls 
and did some minimal physical interventions, such as turning park 
fence elements and a new bus route. The new programme answers 
the demand of all users. The market will have comfortable pedestrian 
spaces, resting spaces and a view of the park from the street.

STREET AS A PART 
OF MARKET

PARK AS A TERRACE 
OF MARKET

SHOPS AS A PART 
OF MARKET

PARK AS A TERRACE 
OF MARKET

SHOPS AS A PART 
OF MARKET

SHOPS AS A PART 
OF MARKET

NURSERY

REST SPACE 

PLAY GROUND FOR CHILDRENPLAY GROUND FOR CHILDREN

SPACE FOR TEMPORAL SELLERSPACE FOR TEMPORAL SELLER

shops street park

section A-A

shops street back side back side shops

section B-B

change the fence turnablere-arrengement of kiosk

change the fence turnablere-arrengement of kiosk

bus route to market street 

bring new program from demand bring new program

bring new program

A

A

B

B

C

C

bu
s r

ou
te
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Now

HIDDEN MARKET

The Afrikaanderplein Markt lays in a very busy area of Rotterdam and 
has thus a large potential to attract more people from all over the city. 
Additionally, it is not well known, unlike the popular Central Market at 
Blaak. This is partially due to the morphological feature of this site.  

The current market has long and monotonous pedestrian 
lanes. Activity is limited and include shopping and 
walking only.

Currently, the backside of the market stalls faces the 
street. It builds a strong boundary.

It is difficult to notice the existence of Afrikaanderplein 
Markt because of the surrounding buildings. 

The site has two metro stations that reach the city centre, 
bus networks and tram stations.   

Afrikaanderplein Markt
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Proposal

from katendrecht  

COMMUNICATE WITH CITY

In order to tackle the hidden situation, we have propose 2 different 
communicating means with the city, namely land art and using of 
distribution items. These means can be achieved through collabora-
tions with artists, which could become a unique market feature.

Shopping possibilities, park and resting spaces are 
visible at the same time. A lively open space is produced.

The proposed arragement opens up the market and the 
park from the street areas. 

Banner with artistic graphic could another way to expose 
the site to the city. Underneath the metroway is a possible 
spot.   

Shopping bag with market map and dates of market. After 
shopping, people usually take the metro or bus and walk 
around the city with bags.
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Now

BUREAUCRATIC COMPLEXITY 

We analysed the existing players of the Afrikaanderplein Market and 
their relationships; we discovered 3 work flows. The most complex is the 
market design alteration one, depicted bellow.  In our research we did 
not encounter a complete closure of this loop in the last years.

In order for a market design alteration to take place, the following work flow has to occur: the OBR has to undertake 
a research initiative by employing a research organization (EIM in 2007), this organization then takes contact with the 
market seller and neighbours and gives a market report to the OBR, this institution can then choose to propose a market 
design alteration which has to be approved by the borough council of Rotterdam, managed by the Local Council (in 
our case Feijenoord) and executed by the Gemeentewerken. The last 4 steps of this flow overlap with the approval of a 
regular construction project. This bureaucratic complexity has lead to an action standstill , as this work flow has not been 
completed in the last years and the only OBR initiative that currently exists is now on hold. 

diagram of players

Afrikaanderplein 
Sellers
Task(s): Market Sales

Stadstoezicht
1. Parking 2. Markets 3. 
Youth Programme
Task(s): Chekcs Market 
Specific Regulation 
Compliance through 
Marktmeister

Rotterdam-Rijmond
Politie
Task(s): Checks Public 
Space Specific Regulation 
Compliance

Roteb
Task(s): Public Space 
Waste Management

Ontwikkelings Bedrif 
Rotterdam
1. Finance 2. Real Estate 
3. Development
Task(s): Development of 
General and Specific 
Market Policies, Market 
Specific Design Proposals

20 Services11 Local Councils

Feijenoord Council
Task(s): Keeps 
Market-Based Licences, 
Owns Public Space, 
Manages Public Space

6 Committees

Gemeentewerken 
Rotterdam
Task(s): Public Space 
Changes and 
Maintenance Execution

Rotterdam Borough 
Government

South Holland 
Province Government

Dutch National
Government

European Union 
Government
Task(s): Design of Market 
and Product Hygene 
Regulations 

Koebrugge
Task(s): Market Stall 
Manufacture

5 Rotterdam Borough Government 
Administration Bodies

Borough Council
Task(s): Borough Markets 
Design Proposal Approval

EIM
Task(s): Market Research 
for Policiy Making

Afrikaanderplein 
Neighbours
Task(s): Partial Market 
Sales, Interest in Local 
Public Space Improvement

Afrikaanderplein 
Market Buyers
Task(s): Market Purchases

CVAH
Assosociation

VETRA
Assosociation

Feijenoord Council
Task(s): Keeps 
Market-Based Licences, 
Owns Public Space, 
Manages Public Space

Borough Council
Task(s): Borough Markets 
Design Proposal Approval

Rotterdam-Rijmond
Politie
Task(s): Checks Public 
Space Specific Regulation 
Compliance

Stadstoezicht
1. Parking 2. Markets 3. 
Youth Programme
Task(s): Chekcs Market 
Specific Regulation 
Compliance through 
Marktmeister

EIM
Task(s): Market Research 
for Policiy Making

European Union 
Government
Task(s): Design of Market 
and Product Hygene 
Regulations

5 Rotterdam Borough Government 

Ontwikkelings Bedrif 
Rotterdam
1. Finance 2. Real Estate 
3. Development
Task(s): Development of 
General and Specific 
Market Policies, Market 
Specific Design Proposals

regulators

regulated

1. Market Research 
Contract

2. Market Information 
Exchange

3. Market Report

4. Market Design 
Alteration Proposal

5. Market Design
Alteration Aproval

6. Market Design
Alteration Management

7. Market Design
Alteration Excution

Market Related Entity

Public Space Related Entity

Other Entity 

Market Design 
Proposal Work Flow

Policy Making Entities

Policy Support Entities

Policiy Control Entities

Entities Capable of Influencing 
Market Design Proposals

LEGEND
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Proposal

SHORT CUT 

After understanding the existing situation we proposed a model that 
shifts some responsibility, which leads to a strong simplification of the 
market alteration design work flow as well as a redistribution of power 
and thus a slight diffusion of the regulators-regulated border.

The changes of responsibilities that we propose are: that the market specific design proposal be approved by the Local 
Council and not by the Borough Council and that design proposal to be approved can be suggested by the OBR as well 
as by the people of the market.  In order to have a united voice of this last group, an organization would have to emerge 
and create a board representing the ideas of sellers and neighbours. This effort could be in assistance wit existing local 
organizations such as the housing organisation Vestia. If this new structure was in place a new layout of the market could 
emerge directly from the community, be authorized by the local council and executed by the Gemeentewerken.  This 
new work flow could help test market layout that improve market profits by not going through the whole project approval 
process that a regular construction project goes through. 

re-arranged
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Task(s): Development of 
General, Market Specific 
Design and Policies 
Proposals

Task(s): Keeps Market Li- 
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Proposal

Our reaction consisted of small changes both physical and 
institutional as to create a more flexible market framework, by means 
of communication, activation and efficiency. Our changes include: 
exposing the market site by use of land art and distribution items, 
connecting the site users with a new stall layout, providing new market 
support facilities and rearranging responsibilities of authorities in order 
to have the voice of the market better heard. 
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Group 6

PARADIGM OF COMPLEXITY
Rossella Faraci , Nuria Pujol Caire , Zetao Chen, Fang Liu

Street market places have a strong link with the Netherlands history.
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?

Historically, the market is not only a place for the exchange of goods but also for the production of 
social relations.

Currently in the Afrikaanderplein, there is an unbalanced relation between social and economical 
function.

In Afrikaanderplein, people come to shop and then rush away......Can this be an attractive space to 
meet friends and stay for a sunny afternoon?

This market can be a device to reconfigure the role of this area in the city.

Economical 
Relations

Social
Relations

?
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IDEOLOGICAL WALL
political level

SOCIAL CONDITION:
75% of the neighborhood are immigrants 

CULTURAL
WALL

WALL OF REPRESION
“The  approach  to security  is  intensive  
and  repressive”
URBACT case study on Feijenoord District 2005

S A F E
Is it safer to overrule 
the market? Activating 
a security code during 
market days? Or would 
it be better inject 
some economic liber-
alism, design a new 
policy to allow some 
space for spontaneous 
order? 

W H O L E
Complete and inte-
grated?
But how?
It’s important to 
encourage people to 
gather and in doing so 
we also supervise the 
urban space. Empty 
spaces are more at risk 
of bad social behav-
iour.

C L E A N
Does this mean no 
trash? no crime? 
no people??? 
Does clean mean 
empty? 
Discouraging people 
using public spaces 
negate them the 
opportunity of interac-
tion, and the positive 
consequences of it.

IDEOLOGY
or Simply PROPAGANDA(?)

c l e a n

h a b i t  

i n t e r e s t  
l a n g u a g e  

r e l i g i o n  

c u l t u r e  

w h o l e

s a f e
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OBJETS TROUVÉ 
Housing water and electricity 

supply

AFRIKAANDERPLEIN SQUARE
NON MARKET DAYS

AFRIKAANDERPLEIN SQUARE
MARKET DAYS

LIBRARY MOSQUE

LIBRARY

SHOPS

MOSQUE

CANOPIES TERRACE CAFE'

BOTANIC GARDEN

cafe

PERMANENT 
KIOSKS

For public use, moments of social interaction, 
eg: 
Monday: Library Story telling & Book sharing
Tuesday: Community Centre Language courses
Thursday: Botanic Garden didactic laboratories
Friday: Art labratories
Wed/Sat: Market    

Atractive terrace cafe' restaurant by 
the pond:
Owned by the Market Committee
Use the market leftovers

cafe

Actractive terrace cafe' restaurant 
by the pond:
Owned by the Market Committee
Use the market leftovers

OBJETS TROUVÉ 
Housing water and electricity 

supply

CANOPIES TERRACE CAFE'

BOTANIC GARDEN

PERMANENT 
KIOSKS

MARKET 
FRONT

SHOPS 
FRONT

MARKET 
FRONT

The small permanent kiosks can be lent for 
one-off sales, temporary sales, encoraging 
goods diversity in the Market

SHOPS

I n s e r t  i n  t h e  P u b l i c  S q u a r e  m u l t i f u n c t i o n a l  D E V I C E S  t o  
a l l o w  p e o p l e  a n d  s o c i a l   i n s t i t u t i o n s  t o  c o n q u e r  t h e  s p a c e

E X I S T I N G  I S O L A T I O N  B E T W E E N  
L O C A L  S O C I A L  I N S T I T U T I O N S N E W  S I T E  D Y N A M I C S

D e c o n s t r u c t  t h e  F e n c e / W a l l  a n d  u s e  i t  a s  a  d e v i c e
f o r  t h e  n e w  c o n � g u r a t i o n  o f  t h e  s q u a r e  /  m a r k e t

I n s e r t  i n  t h e  P u b l i c  S q u a r e  m u l t i f u n c t i o n a l  D E V I C E S  t o  
a l l o w  p e o p l e  a n d  s o c i a l   i n s t i t u t i o n s  t o  c o n q u e r  t h e  s p a c e

E X I S T I N G  I S O L A T I O N  B E T W E E N  
L O C A L  S O C I A L  I N S T I T U T I O N S N E W  S I T E  D Y N A M I C S

D e c o n s t r u c t  t h e  F e n c e / W a l l  a n d  u s e  i t  a s  a  d e v i c e
f o r  t h e  n e w  c o n � g u r a t i o n  o f  t h e  s q u a r e  /  m a r k e t
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Group 7

Temporar...
Yong il Kim, Keming Wang, Onur Ekmekci, Luis Carlos Bustos

Blaack and African markets are big open markets in Rotterdam and located within about 
3km. It take less than 15 minutes by foot.
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Q: Do you use African market?

A: No, but my mom uses

Q: Why?

A: I prefer to go to the open market in Blaack because there are 
many things to see and to do in the market and after shopping we 
can also enjoy the lively atmosphere. I feel more like being social-
ized. Moreover, sometimes I can fi nd more beautiful stuffs.
African market is uncomfortable.

Q: But far away from your house

A: I can go there by train or metro. Actually, Not so far. It takes 
not so much time and market is next to the station. 

FOOD TEXTILE COOKED-FOOD OTHERS

WENDESDAY

SATURDAY

CONTENTS
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WHERE IS THERE CONFLICT?

PUBLIC SPACE

Thu, ParkThu, Park

PARK
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SPATIAL OCCUPATION

MONDAY TUESDAY WENDESDAY THURSDAY

CONCLUSION

1. THE MARKET OCCUPIES THE SPACE FOR 4 DAYS.

2. THE SAME PEOPLE AND THE SAME DEMANDS.
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THURSDAY THURSDAY SATURDAY SUNDAY

ARGUMENT

THE CONFLICT IS THE UNCONSCIOUSNESS OF PUBLIC SPACE.

IS PUBLIC SPACE REALLY PUBLIC SPACE OR EMPTY SPACE?
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MARKET DAY
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MARKET DAY



134 The Berlage Institute Research Report No.24  2009

NORMAL DAY
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NORMAL DAY
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Group 8

People’s Market
Janki Shah, Eunjin Kang, Jungang Zhou, Eva Tiedmann, Jad Semaan

 Free 
House, never 

heard about it, what 
do they do?

They 
just sit in the office 
with paper and 

pencils.

No, I 
dont know who is 
ROB (Union Leader)? 

Clothes

Food Products

Others
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Market Sellers

NationalityExpiry

Veggie
Fruits

Dutch

ImmigrantsAccessories
Electronics Variety

Modified License 
Variety

5 days/week

5 days/week

Entertainment
Children Activity

No Change
No Events

Costumers
Nationality

Dutch

Immigrants

Wide
Street

Variety

Events

2 days/week

2 days/week

Shop Owners

Borders

Facing Market

Facing Vans

5 days/week

0 days/week
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Clothes

Food Products

Others

 the 
market should 

have more seating 
areas to eat food.

more events,  
more client, hence 
more sale

I 
dont sell other 

products because i 
have no time nor 

money

I 
dont have 

license to sell more 
products

To 
many event 
increase noise

Can i sell 
cooked food

I 
am intrested in 

selling some new 
products, but they 

are not permitted

The 
market should be 

known for events so 
more people come

 
People dont buy 

vegetables every 
day.

 I 
dont have 

money to pay for 
left over.

 I 
can sell clothes 

whenever where 
ever i can.

I 
want more 

seating area 
to eat

Other markets 
have more 

variety

i 
wish there 

was a childrens 
play area

i 
would come 

more often if there 
are events.

I 
just come to 

buy vegetables

we 
need more 

space to walk.

Where can i 
park my bike.

I 
would love to 

have more cooked 
food

space to walk.

i 
would buy fresh 

vegetable if market 
was more days

I 
dont need more 

market days

May be the 
market can 
extend to the 

park

Where can i 
park my bike.park my bike.park my bike.park my bike.park my bike.
Where can i 
park my bike.park my bike.park my bike.park my bike.park my bike.

Because of the 
market i had to 
close my store.

i have more clients 
on market days

The market, its a 
white Ma�a!!

They dont want me 
to put my bicycles 
out, but i dont care

want more want more want more want more 

The market totally 
blocks my store 
from them.

The Right to be Heard
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BORDERS NON BORDERS
SHOP OWNERS

IMMIGRANT CUSTOMERS
          SELLERS

5 DAYS

accessories
clothes
electronics

62%

PERFORMANCE ACTIVITIES

 CUSTOMERS
100%

IMMIGRANT SELLERS
   84%

EVENTS

BARCOOK SKILLSRENT

 CUSTOMERS SELLERS

VARIETY

Listening to the people’s voice could become the tool to critisize the system. 
Instead of using the common methods architects do; one can go to the site to hear 
what the people want. What people need? What are their complains (Buyers, Sell-
ers, Shop keepers). Doing so, the conflict of opinions starts to become visible. 
What to do with these conflicts? How can one use the conflicts to create opportu-
nities? 
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BORDERS NON BORDERS
SHOP OWNERS

Clothes

Food Products

Others

Dissolving Borders
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Mediating between the conflicts and the harmony, one starts finding common 
exits. But by using the bottom up system, instead of the usual top down system, 
and putting rules and regulations aside, one can have a spatial reconfiguration that 
in turn leads to the transformation of the system within.
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IMMIGRANT CUSTOMERS           SELLERS

5 DAYS

accessories
clothes
electronics

62%

Clothes

Food Products

Others

Permanent Stucture

Mediating Moment
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Controlling the FLEA market while the FREE market system just collapsed, bringing 
down the whole Neo-liberal system with it. What an irony? We still want to control 
the informal economy while the formal one is in a crisis due to its unlimited free-
dom.
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Clothes

Food Products

Others

Skills

Special food

Barbeque rental

Events

Injecting Peculiarity
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The rich are getting richer, and the poor poorer. Let us just put the rules and regula-
tions aside for once. Let us try to hear what they want to say. Let us try to see what 
effect will that take on our spatial reconfiguration and society. Maybe, just maybe 
by just listening to them we can make a difference.
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Work Permit Liability
Insurance

Chamber of
Commerce

Hoofsbedrijfschap
Detailhandel

W A I T I N G  L I S T

Market Stall 
SAT

Market Stall 
WED

4-
6 

we
ek

s
de

pe
nd

in
g 

on
 tr

ad
e

?Valid I.D.

My Goal:
GET A MARKET STALL !

Classes offered on how 
to produce specialty

foods

Market Stall 
THU

Market Stall 
FRI

Market Stall 
TUE 

everyday events/
activities

food

clothes kramerij

skills/ 
handcraft

BBQ
rental

specialty
food

from
neighbour

hood

first time
applicant

System Transformation
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Voice of the local is designing the spatial config-
uration affecting the policy.
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